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CAREER OPPORTUNITIES

A degree in marketing or international business 
prepares students for a variety of careers, 
including sales, retail, import/export, international 
marketing and global business. 

Recent graduates have been recruited by:
•	 AIG
•	 Coca-Cola
•	 Coty, Inc.
•	 Goldman Sachs
•	 New York Islanders
•	 Zenith Media

INTERNSHIPS

Internships are one of the best ways for students to 
get practical experience, apply what they learn in 
the classroom, test out different career tracks, 
build a professional network, and find industry 
mentors to help guide them in their careers for 
years to come.

We assist our students in identifying internships  
at top-tier companies by leveraging our strong 
alumni network, our advisory board of top global 
business executives, and the professionals at 
Hofstra’s Career Center and Graduate Business 
Career Services. In addition, an internship 
coordinator in the Department of Marketing and 
International Business supports students in finding 
these opportunities, and each student pursuing an 
internship is also assigned a faculty advisor who 
serves as a mentor throughout the experience.

Our students have interned at diverse 
organizations, including:
•	 Atlantic Records
•	 Donna Karan International
•	 Fox Entertainment Group 
•	 Island Def Jam Music Group
•	 Madison Square Garden
•	 MTV Networks
•	 New York Islanders 
•	 New York Stock Exchange 
•	 Sony Music
•	 WABC-TV

Internships may be taken for course credit.
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ACCREDITATIONS
Hofstra University’s Frank G. Zarb School of Business  

has been accredited by AACSB International –  
The Association to Advance Collegiate Schools of Business  

for more than 40 years. In addition, the accounting programs 
offered by the Department of Accounting, Taxation and  

Legal Studies in Business have earned a separate accounting 
accreditation from AACSB International. These accreditations 

ensure that Zarb faculty, academic programs and facilities  
meet the highest professional standards. Less  

than 10 percent of all business programs have dual 
accreditations in business and accounting.
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GRADUATE PROGRAMS

• Master of Business Administration (MBA)
	 • International Business 
	 • Marketing

• Master of Science (MS)
	 • Marketing
	 • Marketing Research

•  Advanced Certificate in Business Programs
	 • International Business
	 • Marketing

DUAL DEGREE PROGRAMS

•	 	Bachelor of Business Administration/Master 
of Science (BBA/MS) Five-Year Program  
• Marketing  
• Marketing Research

•  Bachelor of Business Administration/Master 
of Business Administration (BBA/MBA)

•  Juris Doctor/Master of Business 
Administration (JD/MBA)

STUDENT ORGANIZATIONS

• Advertising Club
•  Hofstra American Marketing Association (HAMA)
• Hofstra Fashion Club – FIERCE!
•  Hofstra International Business Association (IBA)

UNDERGRADUATE PROGRAMS

• Majors
 •  A major in marketing prepares students for 

various careers, some of which include 
advertising, sales management, marketing 
research, retail management and product 
management.

	 •  A major in international business prepares 
students for careers in export/import, 
international marketing and global business 
management.

• Minors
  Students majoring in other areas gain additional 

expertise by selecting a minor in one of the 
following areas:

	 • Marketing
	 • Promotion
	 • International Business
	 • International Marketing
	 • Multi-channel Marketing

• Business Certificate Program 
  This program allows those who do not have  

an undergraduate degree in marketing or 
international business to gain in-depth 
knowledge to enhance their careers and skill sets.

EDUCATING FOR PERSONAL AND PROFESSIONAL ACHIEVEMENT

For detailed program or course information, visit bulletin.hofstra.edu. 

WHY STUDY MARKETING AND 
INTERNATIONAL BUSINESS?

The Department of Marketing and International 
Business provides students with:
 

•  The opportunity to study with professors who 
are committed to teaching and research, and 
possess significant professional experience in 
their field.

 •  A dedicated internship coordinator and faculty 
advisor.

•  Active student clubs that provide networking 
opportunities with professionals in the industry, 
including successful Zarb alumni. The clubs also 
host speaker forums and sponsor student teams 
for national competitions.

 •  Experiential learning opportunities, including 
dedicated classes for marketing and advertising 
case competitions.  

FACULTY

The faculty of the Department of Marketing and 
International Business are committed to providing  
a high-quality educational environment. Many  
of our faculty have been honored with teaching 
awards on both the undergraduate and graduate 
levels. All full-time faculty members are highly 
qualified in their fields and hold terminal degrees. 
Classes are also taught by professionals with 
extensive industry experience. The department’s 
faculty are widely published and active 
professionally — and many have been recognized 
for their research, professional accomplishments 
and scholarship. 


